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ABSTRACT 

In modern globalization, it is vital for offices in every faculty of Suan Sunandha Rajabhat University to use 

communication tools effectively to boost up the productivity and enhance decision making. The effective 

communication tools must include speed, privacy, security, power, ease of use, specific feature, and state-of-the-art 

technology. Some communication tools are productive but many are less than productive in terms of time, cost, and 

decision making. To ensure that the communication tools are feasible in terms of its practical usages of communication 

in office, the university needs to have a balance of these qualities. The objectives of this study were to examine the 

level of satisfaction with the balance of the qualities of effective communication tools as well as to suggest ways to 

improve the communication tools in the future. 

This study employed both quantitative and qualitative research technique in order to provide answers for the 

research questions and research objectives. A total of 400 staff who were in office in various faculties of university at 

the first quarter of the year 2018 was interviewed. Data collection was conducted to capture their information, 

opinions, and comments. About eight of office managers was randomly selected to conduct an in-depth interview to 

obtain more insight information of how to improve communication tools. Statistical description and analysis were 

done by utilizing SPSS program and Excel program. Percentage, frequency, mean, and standard deviation were used 

for data analysis and for achieving results. The findings of this investigation revealed that the majority of staff who 

works with internal staff in the office had a high level of satisfaction with a mean of 4.76 on the balances of the 

qualities of communication tools. However, the majority of staff who works with committee members has only a 

medium level of satisfaction with a mean of 3.37 on the outcome of using communication tools.  Suggestion from the 

study included implementing the reengineering process of communication tools to achieve better results of generate 

information, sharing information, and provide vital information for making decisions. Also, there should be the use 

the guidelines for balancing qualities of communication tools to make certain that the results and the outcome of 

implement communication tools ends with high productivity.  
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Introduction 

The high and effective communication is vital for developing and strengthening the 

relationship between an organization and its stakeholders. Communication skills is a necessary 

managerial skill. An effective communication refers to the ability to convey information, thought 

of ideas to create share and positive understanding between senders and receivers with essential 

elements such as clarity, relevancy, accuracy, and with purpose. In modern business and education, 

certainly it is necessary to realize the importance of effective communication. High performances 

of higher education organizations need to possess the right skills and high ability in this area which 

may causes positive attitude and working environment, high productivity, and good decision 

making. Whereas, in many low performances of higher education organizations often have 

problems of weak communication which causes problems of poor productivities, poor decision 

mailto:somdech.ru@ssru.ac.th


© ICBTS Copyright by Author(s)                   The 2019 International Academic Research Conference in London     8 

makings, and low growth rate. The ineffective communication is not only the inability to 

communicate and persuade the employees and stakeholders to understand and to take the right 

actions, but also includes using illegal tactics of miscommunication, telling half trues, flattery, 

swapping favors, repetition, manipulating emotions, false comparisons, generating fears, 

unnecessary pressure, and creating negative attitudes and environment.  

From many research studies, one of the most important ways to improve communication 

in an individual level is listening attentively since it a way to gain the full meaning of what being 

said and make other feel heard and understood. However, in the organization level is to gain 

feedback from employees which helps manager to understand the problems and be able to resolve 

it as quickly as possible. Feedback is an important ingredient of communication and can help 

organization run smoothly. 

Therefore, the researcher is interested in investigating the level of satisfaction in 

communication in the campus of Suan Sunandha Rajabhat University in order to gain more 

understanding and providing some suggestions to enhance communication level in the campus. 

The five steps of this research include statement of problems, research objectives, data collection 

and data analyzing, findings and discussion, and suggestions.  

Fig 1. Five Steps of Research 
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TABLE 1. LEVEL OF SATISFACTION OF COMMUNICATION 

IN CAMPUS ACTIVITIES OF SUAN SUNANDHA RAJABHAT UNIVERSITY 

 

 Mean S.D. Rank 

    

Items    

1. Communication with 

internal office staff 

4.76 0.957 1 

2. Communication with 

faculty members 

4.35 0.991 2 

3. Communication with 

external office staff 

3.85 0.824 3 

4. Communication with 

students 

3.42 0.897 4 

5. Communication with 

management level 

             

              Overall  

3.37 

 

 

3.95 

0.701 

 

 

0.874 

5 

    

 

Findings 

From table 1, the level of satisfaction of communication of activities in campus of Suan 

Sunandha Rajabhat University can be reported the overall level of satisfaction has a mean of 3.95 

with standard deviation of 0.874 which is not very high level. When evaluating item by item by 

using the mean average to rank the level of satisfaction, it found that “Communication with internal 

office staff” was rated as number one with the mean of 4.76 and standard deviation of 0.957. 

“Communication with faculty members” was rated as number two with the mean of 4.35 and 

standard deviation of 0.991. “Communication with external office staff” was rated as number three 

with the mean of 3.85 and standard deviation of 0.824. “Communication with students” was rated 

as number four with the mean of 4.42 and standard deviation of 0.897. Finally, “Communication 

with management level” was rated as number five with the mean of 3.37 and standard deviation 

of 0.701.  

From the discussion with the focus group, it can be reported that the effective 

communication involved the closeness and freely communication. For instance, communication 

with internal office staff was rated with high level of satisfaction because they have a chance to 

communicate regularly and staff in the office must be communicate and in contact on a regular 

basis. Also, office staff often have a full and open sharing information. This approach of 

communication can build not only trust but also positively exchange information and feedback as 

well as creating overall relationship. The reason that the level of satisfaction of communication 

with students and committee members were low was due to the fact that it often was often not a 

two-ways communication such as from management level to staff, from staff to students. The 

communication is often directly from sender to receiver as an order, rule, and policy and without 

proper ways of exchanging or sharing information and comments and without any bond and 
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feedback. The flow of information is the same as most of traditional bureaucratic government 

which may be ineffective in the fast-changing world of highly competitive and frenetic business 

environment of globalization.  

 

Suggestions 

In order to have effective communication in the campus of Suan Sunandha Rajabhat 

University, there are many vital suggestions from the study. First, there should be a proper training 

programs for effective communication and to have an implementation of the reengineering process 

of communication tools to achieve better results of generate information, sharing information, and 

provide vital information for making decisions. Second, there should be the use the guidelines for 

balancing qualities of communication tools to ensure that the results and the outcome of implement 

communication tools ends with high productivity. Third, there should be a full and open door two 

ways of exchanging and sharing information, and certainly with attention paid to sensitive 

information. Fourth, there should be a way to do research to build bond, trust, as well as to 

understand the feedback of staff, faculty members, staff members, students, committee, and 

university stakeholders. Finally, there should a promote of positive communication as well as crate 

a positive environment for open and effective communication.  
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